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The content  gets portable



Forecast 2013

Source Millenial Media

2010 Q4



By the
23 of April 2010
we already knew
that

46 % of Belgian knew
about the iPad

80.000 were planning
to buy when released

Geeks only

Source



Click bonus
The bank of the Future

It’s a free account, you get money for each 
transaction and for opening the account



The product’s innovating quality

must be declined into an  

innovating
media strategy



ROI (CPC/CPA)

Image

Mobile + iPad

3 layersDisruptif



It was hapenning!

We recommended
to be where

25 /34 yo

sc 1-3



The adcluster is currently too crowded

• CTR 
• Brand awareness
• Conversions
• ROI

Decreasing



We matched 2 
innovating solutions

(NL + FR)



Schedule

From 20/06 to 30/08

From 01/07 to 31/08

From 01/07 to 31/08

From 01/07 to 31/12
& 

Mobile site

From 01/08 to 15/08

From 21/06 to 31/07





Storytelling

Getting out of a crowded adcluster

High quality PR



Increased
conversions
on 3rd layer



Success case
• Using the mobile to

get away from a crowded
adcluster

• Integration means content

• “Buzzing” about the brand
and its product

• Yes, but will it always
be the case ?



The ad is better
Integrated for
better support



Innovative 
products deserves
innovative 
launches



• A mobile strategy comes 
in support of other digital
media you choose for a 
campaign

• The mobile is not the 
ultimate answer in digital
advertising for all issues

• The message is adapted to
the consulting device 


