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Whoouuw!



To manage expectations

I will not talk about my great life and work at Sanoma Digital NL.

I will only open some already open doors and give some insights 

concerning a project we have been busy with the last 12 months. 

About multi-touch browsing on a Tablet. 

Without a Mouse. Browsing. 

So not about Apple. 

Itôs my goal that you disagree. So we can have a discussion which is 

much more fun than listening to a talking puppet. After one week you 

should still remember one or two insights, fresh ideas or just óthingsô 

thanks to this presentation.

Probably after new years eve, youôve forgotten everything.
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Insight 4



2010 (eoy): 

200,000 sold in NL



Insight 5



Print
[tangible, 
inform,inspire]

Mobile
[portable, 
always-on]

TV
[audiovisual, 
emotion, 
social]

online
[interaction, 
targeting]



Insight 6



http://www.flickr.com/photos/schnaars/4544419991/

The iPadis usedmultiple times a day

Not 2 times 40 minutesbut 40 times 2 
minutes

9 in 10 usesit on the couchin the evening,
2/3 usesit at breakfast, 1/2 usesit in bed,

1/4 takesit to the toilet

2/3 sharesit with partner, 1/2 with kids



Insight 7



What do you use the iPadfor?

Source: Sanoma Digital NL iPadsurvey 2010 ([n=5500]



So, how does our 

journey look like ...



It started with a typical 

digital question

A. Try to match a Magazine experience

B. Make it broadly applicable towards 

magazines

C. Highly automated

D. Make sure that it can be rolled out towards 

numerous digital publishing devices
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