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: Pourcentage de la population francaise

[ aow- adressable par type de meédia N
/78,4%
BO% -
70% -
B0% -
50% -
40% -
30% -
20% -
u"a‘f: | I l
Radio F’resse Frlter*net Cinema Moaobile
| Mag
\ 4 @ Audience cumulée 2004 Taux de pénétration sur \", /

\_ Population de 15 ans ou plus population francaise _,,-’I

% (1)y*+




Data
exchange
between
mobile
phone and
other
appliances

. E-research & consulting

OlnSites

KUses a mobile phone \

mostly for telephone
calls only

* Typical phone: Nokia

* Relatively low
knowledge of mobile
terms and portals

* Rather reserved
towards mobile
marketing

* Less mobile phone
experience

» Using same mobile

\phone for a long time /

* Lot of data exchange
between mobile and other
applicances and with
Internet

* Intensive use of functional
tools and multimedia on
phone

» More trendy phone brands:
Sony Ericsson, Nokia,
Samsung

 Profound knowledge of
telephone terms and portals

» Open towards mobile
marketing

» Buys regularly a new handy

* Early adopter mobile
technology

* Relatively open for free
information with
advertisement via mobile
phone

Basic user: 50%

Internet users

Advanced user: 11%

/- Uses functional tools, but not a lot of \
data exchange with other appliances

« Nokia owner

« Average mobile phone terms
knowledge

« Less open than advanced user for
mobile marketing

g Rather female group /

Functional uséer: 38%

$ .S - Yirt

Functional tool usage




Q:Do you wish to receive information (traffic info, breaking news, tourist information, ...) on your mobile phone at a small charge per message?
Q:Do you wish to receive free information (traffic info, breaking news, tourist information,...) on your mobile phone but with every message containing a commercial message?

Internet users

Advanced users Functional users

Basic users

‘ M Interest both in case of a fee as for free Only without advertising, for a little fee Yes, if for free M Never

OlnSites
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Many consumers respond via mobile to ads Response via mobile is immediate
%

Participation to SMS Game or
response to ad via SMS

Internet users 100
90
80
70
Yes: 40% 60
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> E research & consulting m0b||e phone Source: Netsize 2005




Which of the following items would you choose if you could keep just one?

Mobiles are an essential part of life

If they had to choose, 55% would prefer to keep computer. More people
would prefer mobile phone over TV (21 vs. 18%).
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18%n
. . 2% 1% 1% 1% 1%
Computer Mobile TV MP3 DV PDA Game DVD
phone Player recorder console player
INT: 45% 31% 12% 3% 405 3% 1% 1%
Q’ 50% 28% Iﬁ-‘y 2% 1% 2% 2% 0%
Flker: none (M = 1.125)
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Usage 100% Q:Which functions are available on your mobile phone? i
Q:To what extent do you use the following functions on your moHI)iIe phone? Internet users
90% |
° ! Colour screen
80% i
70% |
60% i m clock
iy Touch screen _ i
0 MP3 player  V[giea.c |
40%
30% Radio PC |
0 |
UMTS /3G . c?und recorder i
rare 1
200 1-=-==-==-=======-m----- -GPRS-- .. s R e nrr
i MMS
10% -4
Fax i
0% '
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
a‘ln ltes Filter: only owners of a mobile phone

E-research & consulting

Usage: Monthly or more often AdOptIOn




Q:How often did you visit the mobile portal of your current mobile phone Internet users
operator in the last 6 months?
14% 15% 3%

Mobistar 56% 13% 16% 4% 4%
Proximus 50% 16% 17% 5% 7% 4%

Base

7%

" Never “ Once " 2 to 5 times ™6 to 10 times ™ More than 10 times " No idea

. E-research & consulting

° N (Internet users):1810
a‘lnsrtes Filter: only owners of a mobile phone who know at least 1 mobile portal




SMS vs. MMS Mobile Marketing Use by Leading
Brands in Europe, July 2007 (% of respondents)

Regularly

Note: n=>50

Source: Ainwide Solutions, “Mobile Marketing” conaucted by VYanson
Bourne, Qctober 9, 2007
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Percent of Consumer Recipients of SMS or MMS

Mobile Marketing from Leading Brands in Europe Who
Have Requested More Information or a Product
Sample, January 2006 & July 2007 (% of respondents)

105+
26%
25%
&%= 10%
2T
11%
None
3T

I January 2006 B July 2007

Note: numbers may not add up to 100% due to rounding
Source: Ainmide Solutions, "Mobile Marketing” conducted by Vanson
Bourne, October @, 2007

aua2a v efarketer, com
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Sony Ericsson




- $ . | Sony Ericsson
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Highlights:

Stuur SAMSUNG naar 4444

o« Plaz/za

Stuur SAMSUNG naar LSS
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